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Social Sustainability at plus305 
 

Our Social Sustainability Department focuses on how to create, measure, and talk about real 

sustainable impact and ROI for companies, investors, and funds. Together with our Creative 

Marketing Department and our Culture Building Department, we provide a range of 

interrelated and individual services to companies and investors. 

 

Using a rights-based approach, rarely found in traditional ESG/sustainability approaches, we go 

beyond internal governance and supply chain compliance and offer a broader view of what 

societal impact is. The rights-based discourse allows us to have a strong basis for change, risk 

management as well as communication around complex issues. Production as well as 

investment has an impact beyond the specific entity in question; e.g. does a company promote 

freedom of association, does a company work with local or central authorities to address issues 

of discrimination and exploitation; does a company positively influence education levels – 

including by offering vocational training to youth as a form of employment.  

 

For us at plus305, Sustainability is based on the SDGs and the Principles of the UN Compact. We 

believe in the interconnectedness of environmental and societal policies and activities and in 

going beyond a “do no harm” approach. We focus on the societal aspects but also link it to 

environmental factors. 

 

Having a sustainable approach thus means having policies in place that promote and effectively 

implement the principles of non-discrimination, accountability, participation, and broad respect 

for individuals and groups in societies, for their safety and livelihoods all while promoting a 

more equitable future and greater environmental responsibility which in turn leads to economic 

success and longevity.   
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What we provide: 

• STRATEGY: developing strategies on Social Sustainability advancement  

• MEASUREMENT: developing indicators to measure the societal impact of a client’s 

business, their supply chain and beyond that on the societies in which they operate. Or 

in the case of investors and funds: measuring the impact of companies they invest in, 

both when deciding who to invest in as well as measuring the impact investments have 

subsequently. 

• POLICIES: developing internal policies on: labor standards both in the company itself as 

well as in supply chains; policies on how to promote and respect international standards 

in their operations and influence the markets in which they operate positively – 

including positive revenues.  

• STAKEHOLDER ENGAGEMENT FOR INVESTORS: we support investors in developing 

policies on how to engage with potential investment subjects when it comes to doing 

better on the S in ESG – including linking strongly to Governance internally in the 

investment firm itself as well as potential advocacy with external stakeholders  

• STAKEHOLDER ENGAGEMENT FOR ALL CLIENTS: we support clients when engaging with 

internal and external stakeholders in negotiations and communication around societal 

sustainability issues with a credible and strong rights-based language. This includes 

potential engagement in debates with regulators in order to anticipate policy changes 

which will affect corporations and investors obliging them to adapt.  

• COMMUNICATION: we support clients in having a strong communication on their CSR, 

the impact, and the social sustainability – this includes having different “languages” for 

different stakeholders: strong and explicit rights-based for some, less implicitly rights-

based but equally founded in measurable and concrete rights for others.  

• TRAINING: we offer seminars and trainings on international norms and their impact and 

importance for your work – translating them into pragmatic indicators and a powerful 

language on your progress. This can be followed up with regular reviews of e.g. reports 

to have a constant evolution internally. We customize the content and language of 

these reports: from ESG investors to Sustainability Departments to in-house lawyers to 
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the general staff in case you feel they benefit from a basic understanding of these 

issues.  

 

We offer you a long-term “external in-house” expertise on international norms and standards 

influencing societal sustainability – we do not come in, write a report and leave. We accompany 

you throughout the coming years of regulatory change, communication challenges, and policy 

making.  

 

 

Why we provide it 
More and more regulation and reporting requirements worldwide are being developed at 

regional as well as national levels, and companies and investors need to be able to not only 

comply but actively engage in a societal sustainability debate so they can take control of this 

dialogue, steer their impact in the right direction, and protect their reputation.  

 

In addition, the pressure of consumers is increasing: Gen Z and Millennials, which make up the 

majority of the global population, want for companies to be transparent and socially just. 

Consumers in a number of markets are more and more aware of the need to buy from 

companies that have sustainable production, policy, and operations. Investors are more and 

more requiring sustainability in the enterprises they invest in – during the Coronavirus crisis for 

instance, all stocks took a hit but ESG stocks which fell less than non-sustainable stocks.  

 

It is also important for companies to adopt a longer-term thinking: what sort of markets do we 

want to produce and operate in? Societies and thus markets in which rights are broadly 

respected are more prosperous and have a broader segment of the population who can act as 

economic drivers.  

 

In societies where only a small percentage of the population is living well because of a lack of 

Rule of Law, accountability and general lack of respect of rights and thus a pervasive lack of 

safety and security, only a small part of the population is able to invest and buy. Companies will 

benefit from more economic and social security and stability. 
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Either societal sustainability is incorporated in business strategies, or companies will fail and fall 

short of investments. We help put in place such strategies with a pragmatic, rights- and norms-

based approach which will increase your ability to engage with a multitude of stakeholders, 

from regulators to civil society actors, to the UN agencies and impact your business and the 

society and economy you operate in in a positive and sustainable way.   

 

ROI at a glance 

• Risk Management (consumers of today can destroy a brand online within a day, risks 

arising from not following regulations, costs arising from not retaining/attracting top 

talent etc.) 

• Building trust with your Stakeholders such as shareholders, employees, consumers, 

suppliers, unions, government agencies, media, and society  

• Credible strong engagement with regulators resulting in better impact and more 

adapted regulations at national and regional level 

• ESG rating – better rating, stronger stocks, more investment 

• Access and cost of capital, building new revenue streams 

• Good Reputation which is a strong foundation for brand building and communication 

around complex issues. Reputation has a financial impact on a company. 

 

 

Our Definition of Sustainability 

The Sustainable Development Goals (SDGs) are the “blueprint to achieving a better and more 

sustainable future for all”.  

For us at plus305, Sustainability is based on the SDGs and the Principles of the UN Compact. We 

believe in the interconnectedness of environmental and societal policies and activities and in 

going beyond a “do no harm” approach. We focus on the societal aspects but also link it to 

environmental factors.  

The SDGs address the global challenges we face, including those related to poverty, inequality, 

climate change, environmental degradation, peace, and justice. The 17 Goals are 

http://www.plus305.com/
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all interconnected. Some focus clearly on societal aspects, others on environmental factors, but 

it is clear that we cannot obtain one without connecting to the others.  

Environmental and Social Sustainability is the adaption and integration of at least precautionary 

environmental and social principles and considerations into decision-making processes. 

The first six of the UN Global Compact's principles focuses on the social dimension of corporate 

sustainability, of which Human Rights are the cornerstone. Social sustainability also covers the 

human rights of specific groups: workers, women, children, indigenous peoples, people with 

disabilities etc. This also includes groups of rights holders as well as individuals. Social 

sustainability encompasses issues that affect them, for example, education and health. 

While it is the primary duty of governments to protect, respect, fulfil and progressively realize 

human rights, it is also in the interest of businesses to adhere to them so that they can operate 

in a stable society, generate brand differentiation, and guarantee a stakeholder-oriented system 

which in turn brings loyalty and trust.  

This is done in the form of due diligence to avoid harming human rights and to address any 

adverse impacts on human rights that may be related to a company’s activities. 

Corporate sustainability starts with a company’s value system and a principles-based approach 

to doing business. This means operating in ways that at least meet fundamental responsibilities 

in the areas of Human Rights, labor, environment, and anti-corruption laws. Responsible 

businesses enact the same values and principles wherever they are present and they know that 

good practices in one area do not offset harm in another. By incorporating the Ten Principles of 

the UN Global Compact into strategies, policies, and procedures and establishing a culture of 

integrity, companies are not only upholding their basic responsibilities to people and the 

planet, but also setting the stage for long-term success. 

We see the need to mainstream sustainability into all areas of business – from CSR, to 

marketing, to procurement and production, to sales and policy making and advocacy.  
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Having a sustainable approach thus means having policies in place that promote and effectively 

implement the principles of non-discrimination, accountability, participation, and broad respect 

for individuals and groups in societies, for their safety and livelihoods all while promoting a 

more equitable future and greater environmental responsibility which in turn leads to economic 

success and longevity.   

 

http://www.plus305.com/

